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The Ultimate Open House 18 Back. and
You re Invited Yo Take a Look Aronnd

Chuck Miller's energy
efficient Earthcraft
House will be featured in
this year's Homearama.
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gardless of whether you have a house, want a house

or never even plan to own a house, you may find

yourself among the 100,000 people who will visit

Homearma this year. That's because this behemoth

luxury home show, now in its 26th year, offers something for

everyone. Whether you are in the market for a new home or just

window shopping, this showcase of the latest in construction,

architecture, interior and landscape design, furnishings and
technological innovations has plenty to seduce.

Professional and amateur cooks, gardeners and audiovid-
eophiles will all find themselves overwhelmed at the myriad of
ideas embodied in the kicked-up kitchens, luscious landscapes,
and maxed-out media rooms. But that’s just the start. Whatever
your passion, you can feed it here. Besides the self-guided tours
of 17 deluxe homes, the event includes workshops, entertain-
ment, concessions and an exhibit center with 100+ booths
offering housing-related products and services.

Each Homearama has its own character and lifestyle concept.
In keeping with the maxim “Every man’s house is his castle,” the
organizers of this year's Homearama invite visitors to “explore
a place where every home is a castle.” Yes, the homes are
large—the largest at about 9,500 square feet of living space—
but to fully appreciate the derivation of this concept, one needs
to understand the long evolution of a project that began some
21 years ago.

Back in 1986, Precon Development Corporation, Inc. pur-
chased four farms totaling about 653 acres in southern Chesa-










